FINAL

Table REC 2-32.
Form B Survey Results – Ralston Afterbay Area.
Q-1.
Your place of residence (zip code):

	Total # of Respondents
	County in California
	Frequency
	Percent

	26
	Placer
	18
	69.2

	
	Sacramento
	4
	15.4

	
	Butte
	1
	3.8

	
	Yuba
	1
	3.8

	
	Location outside of California
	Frequency
	Percent

	
	Oregon
	1
	3.8

	
	Utah
	1
	3.8



Analytical Note: Counties were determined using zip codes provided by the respondent.
Q-2.
How many and what types of vehicles and trailers were brought in with your group?
	Total # of
Respondents
	Vehicle or Trailer
	Frequency1
	Percent1
	Average # per group2

	27
	Car/pickup/SUV
	23
	85.2
	1.0

	
	Motorcycle
	3
	11.1
	2.7

	
	Boat trailer
	1
	3.7
	1.0

	
	Travel trailer
	1
	3.7
	1.0

	
	Motor home/RV
	0
	-
	-

	
	Towed/Trailered Vehicle
	0
	-
	-

	
	Utility trailer
	0
	-
	-

	
	OHV
	0
	-
	-

	
	Horse trailer
	0
	-
	-

	
	Other (Van)
	1
	3.7
	1.0


1Includes all responses. 
2Includes only responses that provided the number of vehicles in their group. 
Q-3.
How many years have you recreated in this area?
	Total # of Respondents
	Average # of Years
	Standard Deviation
	Range 

(Min. – Max.)

	27
	14.1
	11.4
	0-35


Table REC 2-32.
Form B Survey Results – Ralston Afterbay Area (continued).
Q-4.
How many times a year do you typically visit this area?
	Total # of Respondents
	Average # of Times per Year
	Standard Deviation
	Range 

(Min. – Max.)

	27
	5.2
	4.4
	0-20


Q-5.
What time of year do you typically visit this area?
	Total # of Respondents
	Time of Year
	Frequency
	Percent

	27
	January – April
	2
	7.4

	
	May – September
	27
	100.0

	
	October – December
	1
	3.7


Analytical Note: Multiple responses were accepted. Therefore the sum of the percentages exceeds 100%.

Q-6.
Indicate the main roads used to get to this destination.

· FR-96 (Mosquito Ridge Road)

· Foresthill Road to FR23 – 27 respondents

· FR-23 (Blacksmith Flat Road)

· FR 96 to Ralston Afterbay – 27 respondents

Q-7.
During your stay, did you recreate within the highlighted area shown on the map?


If yes, where did you visit?
	Total # of
Respondents
	Possible
Answers
	Frequency
	Percent

	27
	Yes
	27
	100.0

	
	No
	0
	-


	Total # of
Respondents
	Site Visited
	Frequency
	Percent

	27
	Ralston Afterbay Area
	27
	100.0

	
	Big Trees 
	1
	3.7

	
	Rubicon River (Above Ralston)
	1
	3.7


Analytical Note: Multiple responses were accepted. Therefore the sum of the percentages exceeds 100%.
Table REC 2-32.
Form B Survey Results – Ralston Afterbay Area (continued).
Q-8.
During your stay, did you recreate outside the highlighted area shown on the map?


If yes, where did you visit?
	Total # of
Respondents
	Possible
Answers
	Frequency
	Percent

	27
	Yes
	2
	7.4

	
	No
	25
	92.6


	Total # of
Respondents
	Site Visited
	Frequency
	Percent

	2
	Ruck-a-Chucky
	1
	50.0

	
	Folsom Lake
	1
	50.0


Table REC 2-32.
Form B Survey Results – Ralston Afterbay Area (continued).
Q-9.
How much money did you spend in the following towns on this visit?
	TOTAL NUMBER OF RESPONDENTS: 25

	AUBURN

	Items Purchased
	Average Amount Spent
	Standard Deviation

	Overnight lodging
	$0
	$0

	Food and beverages at restaurants
	$4.52
	$7.47

	Supplies (groceries, film, bait, etc.)
	$3.80
	$9.61

	Gasoline
	$27.80
	$25.33

	Recreation equipment rentals and tours
	$0
	$0

	Other
	$0
	$0

	Totals for Auburn
	$36.12
	$34.88

	FORESTHILL

	Items Purchased
	Average Amount Spent
	Standard Deviation

	Overnight lodging
	$0
	$0

	Food and beverages at restaurants
	$2.20
	$6.14

	Supplies (groceries, film, bait, etc.)
	$3.60
	$7.15

	Gasoline
	$8.40
	$18.80

	Recreation equipment rentals and tours
	$0
	$0

	Other
	$0
	$0

	Totals for Foresthill
	$14.20
	$20.75

	GEOREGETOWN

	Items Purchased
	Average Amount Spent
	Standard Deviation

	Overnight lodging
	$0
	$0

	Food and beverages at restaurants
	$0
	$0

	Supplies (groceries, film, bait, etc.)
	$0
	$0

	Gasoline
	$0
	$0

	Recreation equipment rentals and tours
	$0
	$0

	Other
	$0
	$0

	Totals for Georgetown
	$0
	$0

	Total average spending in all three towns on trip to Ralston Afterbay Area: $50.32


Analytical Note: Not all survey respondents were comfortable giving specific information about the amount they spent on their trip; therefore results are only including respondents that gave dollar amounts. Results include respondents that specified their spending was $0. 
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